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MepLexopeva
MapouoLacelg ALSakTopLltkwy AratpLBwv:
e Aldaktoplkn AlatpLfRn kac XpLotiavac Bapda
e Atdaktoplkn AtatpLn kK. Avtwvn XapaAauTtouc
e Aldaktoplkn AtatpLBn kac MeAivac Kapayewpylou

ZUpHETOXN / (OUV)SLopyavwon EKENAWOEWV/IUVESPLWV:

® JUNUETOXN O0TOo 50 Peotifal Femme Fest

e Alopyavwon.tou 100u Etrolou 2uvedpilou XnuUelac otnv
Ektaideuon

e ALASPACTLKO EQYACTHPL SLATTOALTLOULKNG ETLKOWWVLAC
(BaFa’ Baka’)

e Ekmaldseutikn ouvavtnon «Turning Erasmus+ priorities
into impact» oto MavemLoTn Lo Tou KapoAou

® JUNETOXN.OTO 760 Etnolo AteBvec Juvedplo tng Political
Studies Association

e FykpLon.tou BE-TECH Lab

ALacuvdeon HE BLopnxavia/Kowwvia:
e [1pookekANUEVN SLaAeEn oto yabnua “Internet and
Society”
* Zufnznon ZtpoyyuAng Tpamedng “Rethinking Digital
Literacy in the Age of Generative Al”

avBpwTtoc o€ evav neLako Koguo”

* [1POOKEKANUEVOC OPUANTNG OTO Padnua “AnULOUpYLKN)
2KeYN”

e ETtayyeAPatiec TG ayopac kat diebvelc experts oto MSc
Experiential Digital Marketing Communications
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ANPOCLEVUOELG:

e ApBpo oto PAeAeUBEPO ToU AEKkTOPA MOALTLKNAG
Owkovoplac tou Tunuatoc EM, Niwpyou Bevi(gAou

e Anuooieuon apBpou pe titho “Virtual Voices for a
Sustainable Future: A Systematic Scoping Review on
Virtual Influencers”

e Anuooteuon.apbpou pe titho “Model-Contingent Polarity
Bias in Large Language Model Annotation: Implications
for Semantic Multimedia Personalization”

e Anuooieuon apBpou pe titho “Normative Commitments
and Platform Logics: Understanding Journalism’s
Adaptive Resilience Through Coverage of Democratic
Innovations»

e Anpooteuon.apbpou pe titho “On the Transformative
Nature of Luxury Consumption and Consumer Well-
Being: A Systematic Literature Review and Research
Agenda”

e Ekdoon veou BLRALoU Tou AskTopa Nwpyou BevileAou

e Ekdoon veou BLRALoU TwV Ap. Avvac Zapkada kat Ap.
[LouAac MeAavBiou

Epsuvntika Mpoypappata / BIP’s:
e Frasmus+ Blended Intensive Program (EUTA2026)

MapoUCLAGELG TWV TIROYPAHHATWY HAG.
OE (POLTNTEG/PLEG NUKELWV:
e [Napouciaon tou MpoypAuKaAToC TwWV TPNUATWY YAC oTNV
A’ TEZEK Asukwoiac kat to AUkeLo Ayiou NLKOAQOU
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Napouciaocn ALdaktopLknG AtatpLBng Kag
XpLotiavag Bapda

YTIC 24.4.2026, umootnplée pe emtuyia tn ALSAKTOPLKN TNG
AlatpLBn n ka Xplotiava Bapéda.

H diatpBn exeL titho "How does one engage with knowledge
claims on social media? Investigating epistemic engagement with
online information encounters".

H &dlatplBn] e€etadlel TwC oL xpNOTPLEG KAl OL XPNOTEC TWV PHECWV
KOLVWVLKNG SLKTUWONG a&LoAoyouv, EPUNVEVLOULV Kal
AAANAETILOPOUV PE TIANPOWYOPLEC KAl LOYUPLOPOUC Yyvwong TIOU
OoUVaVTOUV OTO SLAdLKTUO.

]
C&t;u; thege-epyiranments.'also contain
ave societal Implications espacis

misinformation gy | A = | hr
ISSUES (Johnson etal  2020; Yengetal, 2001), f

llyfor socio-scigifi g

* While the nature of sacial media environments mayseeningl b )
constrain epistemic engagement (PermyecokaRins 20ig, lisyet I
unclear how individuals epistemically engage with knowledg

claims on social media, and how they negotiate epistemic
judgements (Varda etal, 2026; Greaneetl, 2025

o 1

..-—"""

YuyxapntnpLla T0oo otn XpLotLava 000 Kal oTnVv emnLBAETOVCA TNC,
Kabnyntpia EAcvn Kuda, yla tnv moAutipn kabodryynon tnc.
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Napouciaocn ALdaktopLknG AratpLBng K.
AvTtwvn XapaAaumoug

[lapouolaotnke pe emtuyla, ot 5.5.2026, n ALSAKTOPLKN
ALatpL3n Tou @oltntn tou Tunuatocg EXA, Avtwvn XapaAdpTouc.

H StatplBn pe titho "Computational Argumentation in Online
Debates: Robust Models for Aretument Detection and Target-
Stance Extraction", katamiavetat pPE TNV QAUTOPATOTIOLNHEVN
KATavonon EMLYELPNUATWV.

2UyXapntrpeLa TOoO OTO POLTNTN PAG 00O KAl oTov EmMPBAETOVTA
tou Ap. Kwota TdlouBa!
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Napouciaocn AldaktopLknG AratpLBng kac MeAlvag
Kapayswpyiov

Tn ALSAKTOPLKN TNC ALaTpLPr Tapouciace pe emtuyila n ka MeAlva
Kapayewpylou.

H mtapoucoiaon eylwve otig 22.12.2025 kal elye titho “Public Service
Media in the era of disinformation: perceptions, challenges, and
practices of European journalists and organizations".

H StatplBn e€etadel mwe ta supwtailka Anpoota Meoa Evnuepwaonc
avTlgeTwIidouv TNV TAPATANPOYOPNCN KAl TWC OPYAVWTLKOL,
TIOALTLKOL KAl TEYVOAOYLKOL TtapayovteC emnpealouv Tn oTPATNYLKN

TOUC.

>uyyapntnpLa tooo otn MeAlva 000 Kal otov enBAsovta tng, Ap.
Atovuon MNMavo.
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ZUHHETOXN O0To 50 Peotifal Femme Fest

H Ap. Bevetla lMama tou Tunuato¢ EXA, cuppeteiye oto Femme
Fest Cyprus 2026. To ®sotiAA, tou eotialel otnv powbnon tng
EUQPUANC Lootntac, dlopyavwbnke oto lMapko AKPOTOANC OTNn
AeuKwola oTLg 26 ATipLALov.

Free Entrance 5th Festival for
the Promotion of
Gender Equality

H mapepBacn tng €otlace A
otov oeflotikd Adyo ota : S
MME kat ota MKA. Méoa ‘Nicosia J m
arno dLagpopa mapadslypata
mou  evromiloupe  otTa
Kumtptraka MME oAAG kal
OTLC TIAATWOPHEC N Ap.
[Mama €&nynoe Tmw¢ Ta
OTEPEOTUTIA yLa TLC
Yuvailkec &gV €lval tuyatia -
elval amoTeAECPA CUVEXOUC
avamnapaywyng ano ta MME

Kal TLC PN@LOKEC
TEXVOAOYLEC.

726.04. 2026

15:00 22:00
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Xnuetag otnv Eknaidsuon

Arlopyavworn tou 100U ETNOLOV JUVESHLOU

To 100 Etnowo Xuvedplo Xnueitac otnv  Exkmaldevon,
nmpaypatonondnke oto TEMAK, to XdBBato 28.2.2026. Xtnv
OPYOAVWTLKN ETLTPOTIN TOU CUVESPLOU CUPPETELYAV SUO PEAN TOU
Tunuatoc¢ EXA, n KaBnyntpia EAevn A. KUOla kat o Aektopag
[Lavvnc Newpytlou.

LI -

jp & B
e "'i ' -l .
b :

H Bepatikni tou Tuvedpilou nrav: «10 ypovia: Mabaivovtac amo to
MapeABov-Aldaokovtac oto lMapov-Anuloupywvtac to MeAAoV
NG Xnuelag otnv Ekmatdsuon». To ZuvedpPLo aveSeLEE TN cUPBOAN
TOU otn SLbackaAla tnG XnUeLag Kat pLho&Evnoe TIEPLOCOTEPOUC
ano 150 cuvedpouc. IdLaltepa TLPNTLKN UTNPEE N TTapoucia Tou
MakapLotatou ApyLemiokotiou KUTtpou K.K. Fewpylou, TItuxLouYou

Xnuelac.
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ALOSPACTLKO EQYACTIHPL SLATTOALTLOHLKAG

gnLKowvwviac (BaFa’ BaFa’)

OL Ap. Avva Zapkada kat Ap. Epacpla Aswvidou, pall pe tov
Mavaywwtn Molpa (Altdaktoplkoc Poltntng kat Epeuvntikoc
YUVEPYAtng) kat T BapvaBla TewpyaAa (@oltntpla TtTou
UETATITUYLAKOU Tipoypappatoc XDMarComs — Experiential Digital
Marketing Communications), eknmpoownwvta¢ To Tunua
Ertlkowvwvilag kat MApkeTwvyk tou TexvoAoylkou lMavemiotnulou
Konpou (TEMAK), cuppeteiyav otn Slopyavwon SLadpacTtikou
£PYAOTNPLOU SLATIOALTLOPLKNG ETILKOWVWVLAC OE CUVEPYAOLa HE TO
Cyprus Youth Diplomacy (CYD). To epyactrpl TpaypatoTmoLnénke
OTO KTNPLO «Avépeac OEULOTOKAEOUC» KaAl, HeECA aATO TN
Buwpatikn mpocopolwon BaFa’ BaFa’, edwoe tnv gukailpia otoug
OUUHETEXOVTIEC VA BLwoouv oOtnv TPAEN TLC TPOKANOCELS TNG
OLATIOALTIOPLKNG  EMKOLVWVLAC KAl  va  OKEPTOUV  TWC
SLapopPWVOVTAL SLAPOPETIKEC avTIANPELC Kal TapeEpUNVELEC
OTAV EPYOUAOTE O€ ETIAPN PE AAAA TIOALTLOPLKA TIAALOLAL.

Jiny 4\\%\ et H cuppetoxn vewv tou
;. " CYD, ue EVEPYO
= evéLapepov  yLa Ta
Kowa, avedelée 1N
onuacta TETOLWV
EUTIELPLWYV  yLd TNV
Katavonon
SLAPOPETLKWVY
OTITLKWV o€
TIOAUTIOALTLOPLKQ

nepLBailovta.

1
Y

"

B |
l ‘| where youth
| activism meets 3
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EKTTIALOEVUTLKI

ouvavtn

«Turning Erasmus+

on

priorities into impact» oto MNAavENLOTI|LO TOU
KapoAou

H Av. KaBnyntpla touv EXA, IoAn
NiKoAaLSoU, CUUETELYE UTIO TNV
L6LOTNTa TNG WC cuvtoviotpLa
TOU Tpoypappato¢ Epaopouc,
OTNV EKTALOEUTLKN) OouvVAVTNON

«Turning Erasmus+ priorities
into impact» OTO LOTOPLKO
Mavemotnuo tou KapoAou

otnv Mpaya (23 - 27 Maptiou).
>TO ETMLKEVIPO TNC ouvAVTNONCG
BpebBnke n pETATPOTI) TWV
TMPOTEPALOTNTWY TOU Erasmus+
OE OUOCLOOTLKO QVTLKTUTIO, Q€&
EUPOAON OE TEOOEPLC TIUAWVEC:
Buwolpotnta, oupTEpLANYN,

OUPPETOYXN KAl pn@Lotoilnon.

™~

>TN ouvavtnon cuppetelyav 13
XWPEC Kat 19  eupwtaika
TTAVETILOTNPLA. XTOXOC NTav n

MRS Gleupuvon g cuvepyaotag Tou
g W Tpnpatog EXA pe  eupwmaikd

TTAVETILOTN UL  Yyla avtaAlayn
(POLTNTWV/TPLWV Kal SLEAKTLKOU
TMPOCWTILKOU OTa TAALOLO VEWV
SLUEPWV OUUQWVLWV
ouvepyaolag apotBato
OPENOC.

HE
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ZUHHETOXN OTO 760 ETnoLo ALeBvEG ZuvESpLO

tng Political Studies Association

O Ap. Nwpyoc BevileAoc Tou Tunuatog EM, kat o cuvadeApoc¢ Tou

Thomas Zicman de Barros
OUPHETELYQV oTo 760 Etnolo
Studies Association.

ano tnv Sciences Po Paris,
AleBvec 2uvedplo tnc Political

To ouvedplo TpaypatonownOnke otnv O&popdn, Hvwpevo
BaciAeLo, amo tic 30 Maptiou pexpt tnv 1n AttptAiou 2026.

OL dU0 €peuvnteC Tapouclacav TNV E€pyacia TOUC HE TLTAO

Scandalous ldentification: Popu
of the Invisible, oto maveA
Aesthetics.

ist Performance and the Politics

_aughter, Shock, and Populist
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‘Eykplon_tou BE-TECH Lab

Me tnv evepyn ocuppeToxn tne Ap. Avvac Zapkada Tou TPAHAToC
E&M, €xeL eykplBel kat Ba mpaypatonolnBel tov Iovvio N TPWTNH
ouvavtnon oto AouBAivo tou BE-TECH Lab!

To BE-TECH Lab €lval pLa SLETLOTNPOVLKI EUPWTIALKN EPEVVNTLKN
opada tou &lktuou EUt+, ToOu evwvel €peuvnteC ATIO €Vved
TEYVOAOYLKA Tavemotnplta tNe Euvupwmng. Eotwalet oTLC
KOWWWVLKEC, OLKOVOPLKEC KaL OEOPLKEC  ETUMTWOEL TWV
TEXVOAOYLKWV £EEALEEWV, LSLattepa TNC Texvntng Nonuoouvng Kal
Twv ¥YneLakwv TexvVoAoyLwv.

H epeuvnTLKN TOU §pACTNPLOTNTA OPYAVWVETAL O€ TPELC BACLKOUC
AEOVEC:

e Teyvoloyla, EmLyelpnoelc kalw Kawvotopta

e TeyvoAoyla, Owkovopia kat Kowwvia

e TexvoAoyla, AtakuBepvnon kat WnpLako MeAov

To epyactrplo TPOowOElL TN SLEMOTNPOVLIKN CUVEPYAOoLad HEOW
KOWVWV EPEUVNTIKWY £pYywV KAl opadwv epyaoclac, evw elval
AVOLKTO O€ €pEUVNTEC OAWV Twv PaBuldwv amo ta mavemniotnuLa
Tou EUt+ kat ouvepyalopevouc (popELc.

Ooec kaL ool emBupouv va
EYYPAPOUV OTNV €V AOYW EPEUVNTLKN
opada, umopouv va armotabouv otn Ap.
Zapkada, oto email:
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MPooKEKANUEVN SLAAEEN O0TO HaBnua “Iinternet and
Society”

H KaBnyntpla Aneta Duda kat o Ap. Kamil Fil amo to John Paul Il
Catholic University of Lublin kat to Maria Curie-Sktodowska
University ipaypatotoilnoav mpooKeKANUEVN SLAAEEN oTo padnua
CIS385 Internet and Society tn¢ Ap. IoAng NikoAaidov.

O titAog¢ tn¢ dLaiegncg ntav "Alcohol Industry Corporate Social
Responsibility Narratives: Responsibility or “Washing”? Framing,
Power, and Public Health Implications" kat oulntnbnke n
ETALPLKN KOLVWVLKN €uBuvn tnC Blopnyxaviac aAKOOA Kat ol
ETLTITWOELC TNC OTN dNUOoLa LYELQ.

H emlokepn €ywve otic 29.4.2026 Kal TpAypaTomoLndnKe oTo
TAQLOLO TNC OUuVEPYaoLag KAl avtaAaync TPOOWTILKOU Kal
(POLTNTWV PECW TOU TIPOYpAPaTog Erasmus+.
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Literacy in the Age of Generative Al”

MpaypatomownOnke ot 23.4.2026, oulntnon OTPOYyYUANC
tpamnednc, Ye ocuppeteyovteg tov Kabnyntn Jeffrey A. Greene amo
to University of North Carolina at Chapel Hill kat tnv Ka@nyntpLa
Sarit Barzilai amo to University of Haifa. Tn oultnon cuvtovile n
KaBnyntpla tou Tunuatocg EXA, EAevn A. Kuda.

H oculntnon, pe titho “Rethinking Digital Literacy in the Age of
Generative Al” a@opouce tov PnYlako ypaupatlopo otnv enoyn
tn¢ Mapaywykne Texvntnc Nonpoouvng (MTN), kKaBwg Kat TLg
TIPOKANCELC KAl SuUVATOTNTEC TTIOU AUTH SnULOUPYEL, LdLaltepa o€
oXEON PE TNV akadnuailkn epeuva Kat dtdackaAla. H culntnon pe
TO KOLVO €TILKEVTPWONKE oto we N MNTN petaocynuatideL Tov TPOTo
UE TOV OTIOLO KATAVOOUME TOV YnpLlaKo YypaPpATLOPO, &lvovtag
EUPACH, HETAEL AAAWV, GTNV KPLTLKN a&LoAOyNnon MTANPOYOPLWY, TN
dnuLoupyla TEPLEXOUEVOU KalL oTtnVv nOLKn xpnon tng TEXVNTNC
vonpoouvnc. page 14



ALaAeEn KaOnynzprac MupLag FswpyLov “To va eLoa

avlpwmnog os evav bnwLako Koopo”

To Tunua EXA @\o&evnoe tnv Kabnyntpla Mupla MNewpylou tou
London School of Economics (LSE), oe pla édnuooia SLaAeEn pe
titho “Being human in a digital world”.

H Ap. F'ewpylou €61&E ouyxpova {NTNUATA OYXETLKA PE TOV TPOTIO
TTIOU YpNoLpoToLoUuvVTaL OL PNPLAKEC TEXVOAOYLEC GE TIOAAEC TIOAELC
TOU KOOPOU Kal TOUC TPOTIOUC PE TOUC OTIOLOUC TIOALTEC PTIOPEL Va
AVTLOTEKOVTAL OTLC KUPLAPYEC XPrOELC.

AkoAouBnoe mAouoLa culTnon PE EPWTNOELC KAl ETTOLKOSOUNTLKA
OYOALQ.

Being hur_nan In digital
times

H SLaAeén tpaypatomolndnke otLg 26.2.2026.

Page 15



“AnuLwoupyLK ZKehn”

>TO TAAlolo Tou padnuato¢ «AnuLoupylkn ZKePn» TOU
Tunuato¢ E&M, elyape tn xyapd va @LAOEEVNOOUUE WCG
TIPOOKEKANUEVO OUPLANTN ATIO TOV EMLYXELPNUATLKO XWPO, TOV K.
> po Mlewpylou tncg etatpeitac PROTINO.

MPOOKEKANHUEVOG OULANTNG.OTO HABNnUa

Y€ PLa ouolaoTkn oudlntnon ywa tn SnuLoupyLKOTNTA OTLC
VEOWUELC ETILYELPNOELG, O KOC MEwpylou, HOLPACTNKE PE TLG/TOUCG
(POLTNTPLEC/EC paC TO TWC pLa Ldea ptopel va eEeAyBel o€
KOLVOTOMLa OTOV TIPAYHATLKO KOGO.

>TO TAALOLO TNGC oOuvepyaolac, OL QOLTNTEC/TPLEC paC
EPYAOTNKAV UTIO E€TMAyYEAUATIKN KaBodnynon TAVw O€
TPAYHATLKA TIPOLOVTA, WOTE VA avatntuEouv SNULOUPYLKEG AAAQ
KAl EQAPPOCLUEC TIPOTACELC.

= A

|
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EMayyEAHATLEG TNG AYOPAG KaL dLEBVELG experts

oto MSc Experiential Digital Marketing
Communications (1)

>TO METATITUXLAKO Tipoypappa Experiential & Digital Marketing
Communication tou Turnpato¢ EM, oL (poLTNTEC KAl (POLTNTPLEC
LG EXOUV TNV uKalpla va pabatvouv SLTTAa o€ eTtayyeApATLEC TNC
ayopac, oL OTOLOL/EC PETAPEPOUV OTn OLOACKAALO OUYXPOVEC
YVWOELC KAl TIPAKTLKI EPTIELPLA ATIO TOV EMAYYEAUATLKO XWPO TOU
digital marketing kaL tng dtawnulonc.

>TO TAaloLlo tou padnuatoc Content Creation and Management,
tn SLtbaokaAila avelaBe n content creator kat LdpuTpPLA TOU

, Sophie-Hannah Eliades kat @u\o&evnbnkav kL aAAol/eg
ONUAVTLKOL/EC €TMAYYEAPATLEC TOU YWpPou OoTtwe Themis Christou,
CMO oe moAamAa brands kat cuvidputn tn¢ Uveler Marketing,
KaBw¢ kat tn Maria Evangelou, Head of Marketing otnv Praxis
Tech.

Yuveylletal otnv EMopevn ceAlda
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https://www.linkedin.com/company/justawriter/posts/?feedView=all
https://www.linkedin.com/company/justawriter/posts/?feedView=all

EMayyEAHATLEG TNG AYOPAG KaL dLEBVELG experts

oto MSc Experiential Digital Marketing
Communications (2)

[MapdA\nAa, TO  padnua
Reputation and Media
Management &tdaxbnke armo
tn lewpyla Xpuoavoou,
Managing  Director tng

>TO pabnua Experiential
Marketing, oL (poLTNTEC/TPLEC
kat n  &wddokouoca Ap.
Epacpia Aswvidou slxav tnv
gukalpla va @uosvnoouv
tov Alex Norovyatkin, Head
of Brand & Growth otn

TehoC, oto TAalolo tou pabnuato¢ Data Analytics & Al in
Marketing , pe Olopyavwtipa tn Ap. Maplta Boutoa,
@L\oEevnNONKav TPELC ELOLKEC TTAPOUCLAOCELG: O Ivan Sysoev (Head
of Al, ECOMMPAY) aveéAuoe TPAKTLKEC epappoyec Al kal data
analytics, n Carissa Newton (Fractional CMO) mtapouciace peAETN
TMEPLTTTWONG yLa TN OTPpatnylkn a&lomoilnon &edopevwy, KAl n
Xpuoa 2aBpa (Founder & CEO, Stronde) &te€nyaye dLadpACTLKO
epyaotnpLo pe Bspa «Data-Driven Marketing: From Analytics to
Strategy». [leplLOCOTEPEC TANPOWPOPLEC avVAPOPLKA PE TO
MetamtuyLlako pacg Mpoypappa PmopeLte va SeLte Page 18
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https://mellow.io/?utm_source=chatgpt.com
https://www.cut.ac.cy/faculties/comm/pc/degrees/postgraduate/msc-experiential-marketing/?languageId=100

ApBpo oto PLAeAevBepo Tou AskTopa MOALTLKNAG
OwkovopuLag tou Tunuatog EM, Nuwpyou BevileAou

O MNwpyoc Bevilehoc uttoypagel veo apBpo otov PAeAeLBepO g
titho «H nNtta tou Orban: TeAoC¢ TNC aAuTAPYLKNC OTPOWYNC N
avasdiata&n tng;». e ol ...:d
To dapBpo efetdlet ™V | ' ' &
TTIOALTLKN onpacia tng NTrag —
tou Viktor Orban otnv
Ouyyapla kKaL Be€tet 1O
EpWINUA  KATA TOCO N
avodoC tou Péter Magyar
ONUATOS0TEL  TPAYHATLKN
AVAKOTIN) TNG SNUOKPATLKNC
SLoAloBnonc N amwg pLa
avadilataén tou autapyLKou

PNEAELOBEPLOUOU.

‘I..f
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[
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Mecoa amo tnv mepinmtwon tng Ouyyaplag, to Kelpevo culnta
geuputeEpa (nTnuata TMoU aPOPOUV TNV Kplon tncg PAEAELBEPNC
dnuokpatiac otnv Eupwtn, TNV KavovikoTolnon TG akpoSdEeELAC
TIOALTLKNC KAl TOV KLvOUVO O AUuTAPXLOPOC va PNV OVATPETETAL,
OAAQ VA EVOWUATWVETAL OE VEEC HOPPEC TIOALTLKNG NYEPOVLAC.

~ To 4ppo
dnuooLevBbnke otic 14
AtiptAtou 2026

Ry L el
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https://www.philenews.com/apopsis/paremvaseis-ston-f/article/1707352/i-itta-tou-orban-telos-tis-aftarchikis-strofis-i-anadiataxi-tis/?fbclid=IwY2xjawRpKq1leHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEeYE_eOXANvYkvoHuA7jqpUND4JG7YwLrAOUJ_MS_Z8D-CMwj29Yng7Gw-Q3c_aem_eEcGHPq2vS0hs3OLidKvAw
https://www.philenews.com/apopsis/paremvaseis-ston-f/article/1707352/i-itta-tou-orban-telos-tis-aftarchikis-strofis-i-anadiataxi-tis/?fbclid=IwY2xjawRpKq1leHRuA2FlbQIxMQBzcnRjBmFwcF9pZBAyMjIwMzkxNzg4MjAwODkyAAEeYE_eOXANvYkvoHuA7jqpUND4JG7YwLrAOUJ_MS_Z8D-CMwj29Yng7Gw-Q3c_aem_eEcGHPq2vS0hs3OLidKvAw

Anpocieucon apBpou pe titAo “Virtual Voices for a
Sustainable Future: A Systematic Scoping Review on
Virtual Influencers”

H ZyoAn Emkowwviac kat Meowv EvnuEpwonc ocuvexilel tn
SUVALLKN TNC €pEUVNTLKA Ttapoucia: n Ap. Mapla Boutoa, o Ap.
[lavwne Tewpylou KAl O  PETATITUXLAKOG  POLTNTNG TOU
Mpoypdappato¢ MSC in  Experiential Digital Marketing
Communications, Anuntpn¢ XapaAdpmouc oénpocievoav Vved
ETILOTNUOVLKN UEAETN oTo TEPLOSLKO Sustainability,
avadelkvuovtag tov poAo twv Virtual Influencers otnv powbnon
NG TEPLBAAOVTLKNC BlwaoLpoTnTac.

D

<@ sustainability < O

Systematic Review
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Abstract
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As environmental challenges intensify globally, there is an urgent need for more effective environmental
Abstract communication practices. In response, Virtual Influencers (Vis) have just recently started to emerge as influential
Introduction voices In environmental messaging, aiming to foster environmental citizenship through more sustainable
Literature Review consumption patterns. However, despite growing interest, Vis represent a relatively new research phenamenon
Methodology within the field of environmental sustainability. Aiming to consolidate the available empirical research, this study
Theory—Context—Characteristics— provides the first systematic scoping review in the emerging field of Vis for environmental sustamability. Using the
Methodology (TCCM)-Based Results Theory—Contexi—Characteristics—Methodology framework, this review synthesizes 19 studies. The analysis reveals
Results and Theoretical Synthesis that research in this field is largely driven by China and the United States and Is characterized by a predominance of

Discussion aid Fukins Ressareh Agsiada quantitative, experimental approaches based on social media-like stimuli. Sustainable consumption, especially eco-

Study Limitations product purchasing, emerges as the most common environmental focus. This review proposes a conceptual
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Anuoocisuon apbpou e TitAo “Model-
Contingent Polarity Bias in Large Language

Model Annotation: Implications for Semantic
Multimedia Personalization”

H XxoAn Emkowvwviac kat Meowv Evnuepwon¢ cuveyllel va
TMPWTOTIOPEL OTNV £peuva YUpwW amo tnv Texvntn Nonuoouvn: o
Ap. Kwvotavtivoc T{louBacg, n Ap. Mapia Boutoa, o Ap. NLKOAQC
ToamatooUANC KAl N MPETATTUXLOKN oltnTtplta tou MSC in
Experiential Digital Marketing Communications ka Xplotiava
Avépeou, &nuooleucav tn vea peAetn touc oto Computers (IF:
4.2). H peAetn ouykplvel ta ChatGPT-5, Qwen-3 kat Gemini-3-
flash pe avBpwrtilvec a&LoAoynoelg, avadelkvuovTag CUCTNHATLKEC

ATIOKALOELG 0TNV avaAucon cuvaloBnpuatoc kat Bepatoloyiac.
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Model-Contingent Polarity Bias in Large Language Model
Annotation: Implications for Semantic Multimedia

Personalization
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Abstract

Large Language Models (LLMs) are increasingly deployed as automated annotators in
semantic multimedia systems, yet their reliability varies significantly across architectures.
This study extends prior cross-model evaluations by benchmarking ChatGPT-5, Qwen-3,
and Gemini-3-tflash against human expert annotations using the HRAST hotel review
dataset. We adopt a bias-by-design framework to analyze systematic divergences in
sentiment, topic, and aspect labeling across real and synthetic data, while investigating
the moderating effects of annotation mode. Findings reveal model-contingent polarity
bias: ChatGPT-5 exhibits a pronounced neutrality bias, while Qwen-3 and Gemini-3-
flash align more closely with human polarization. Agreement is substantial for concrete
topics but diverges on abstract evaluative dimensions. Synthetic data consistently inflates
reliability metrics while masking ambiguity. These findings highlight that annotation
bias is structurally embedded in model design choices and operational conditions. Cross-
architectural triangulation and mode-aware deployment strategies are recommended for
robust semantic multimedia system development.

Keywords: large language models; annotation bias; semantic multimedia; sentiment anal-
ysis; cross-model evaluation; synthetic data; bias mitigation; hotel reviews; aspect-based
sentiment analysis
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Anpooieuon apBpou tnG Ap. NacyxaAiag (Atac)
ZTupLdou

YE PLa ETTOYN OTIOU n dnuocLoypapla KAAELTAl va LOOPPOTINOEL
AVAPECA OTLC SNUOKPATLKEC TNG afleC KAL OTLC ATIALTNOELC TWV
gnelakwv TAatpoppwyv, n Maoyaila (Ala) Zmupidou, AvarA.
Kabnyntpia tou Tunpatog EXA, @wTtllel TLC VEEC TIPOKANCELC Kal
OTPATNYLKEC TIPOCAPUOYNC Twv édnuocLoypapwv. To apbpo, pE
titho  “Normative Commitments and Platform Logics:
Understanding Journalism’s Adaptive Resilience Through
Coverage of Democratic Innovations», €&etalel TWC N cUYYXPOVN
dnuoocLoypawla ETLYELpeEl va dLatnpnosl tov &nuooLlo  Kal
SNUOKPATLKO TNC POAO OE £va OAOEVA TILO «TIAQTPOPHOTIOLNHEVO»
PN@Lako epLBAaAAov, OTIOU aAyopLOpOoL, HETPNOELG ATINYNONG Kal
OLKOVOLKEC TILEOELC eTtNPeAdOLV TNV TTapaywyn L6NCE0YPaPLKOU
meplexyopevou. Baolopevn o€ 90 nULSOPNUEVEC CUVEVTEVEELC LIE
SNUOCLOYPAPOUC ATO EMTA EUPWTIALIKEC YWPEC, N Eepeuva
AVASELKVUEL TLC OTPATNYLKEC «TIPOCAPHUOOCTLKNC AVOEKTIKOTNTAC
TTIOU £@appOolouV OL ETTAYYEAUATLEC TWV PHECWV YLA VA CUVEXLOOLV
va KaAumtouv dntnpata  SnUOKPATLKAC OCUPPETOXNG  Kal
KOWWWVLKOU  evéLapepovtoc. [apaAnAa, O&&elyvel TwG OL
SNUOCLOYPAWPOL VOULUOTIOLOUV VEEC ETIAYYEALATLKEC TIPAKTLKEC
TIOU €TLBAAMOUV oL YNnN@LakKeC TTAATPOPHEC, TTapoucLdlovTas TEC
WC AvVayKaleg yla tn dLatnpnon tng amnynong Kat BlwoLpotntag
tn¢ Snuooloypaglac. To apBpo emonualvel tov Klvduvo n
TPOCAPHOYN AUTH va 08nNyNOoEL O€ TEPALTEPW ATIOSUVALWON TOU
SNUOGCLoOU POAOU TNC dnuocLoypalac.

Mropelte va delte tn SnUooleuon E6W:
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Anpocisvon apBpou pe titAo “On the
Transformative Nature of Luxury Consumption
and Consumer Well-Being: A Systematic
Literature Review and Research Agenda”

NEa dnuoolevuon pe ocuppetoxn tng Ap. Maplag¢ Boutod oto
EYKPLTO akadnuaiko meplodilko “Psychology & Marketing”. H ev
AOYW EPEUVA TIPOOTIABEL va aTaAVTHOEL OTO EpWTNUA Ttou “NMwg n
TMOAUTEAELa emnpeadel TNV €UNMPEPLO KAL TNV EUTuyla Twv
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On the Transformative Nature of Luxury Consumption and
Consumer Well-Being: A Systematic Literature Review and
Research Agenda

Solon Magrizos B Maria C. Voutsa, Minas M. Kastanakis

First published: 04 April 2026 | https://doi.org/10.1002/mar.70139" [[ZERIGEN | ~ VIEW METRICS

= SECTIONS "PDF " grE %, TOOLS = sHare

ABSTRACT

Consuming luxury products and services has received little systematic attention as a
potential pathway to consumer well-being, despite sporadic evidence suggesting that
luxury experiences may catalyse self-transformational processes and happiness-related
outcomes. Synthesising insights from 109 academic articles, we examine how and why
luxury consumption contributes to short- or long-term well-being, with happiness as a
key psychological dimension encompassing hedonic and eudaimonic forms. Findings
suggest that the answer might differ for traditional/masstige luxury, which often
prioritises temporal hedonic gratification, and for unconventional luxury (e.g.,
experiential, ethical, sustainable), which is more aligned with eudaimonic well-being. Our
analysis identifies key socio-psychological, cultural, and contextual mechanisms that
shape the luxury-induced well-being. We propose a dual-pathway conceptual framework
that reconceptualises luxury as a driver of self-transformation, reconciling pessimistic
views of luxury as illusory with optimistic perspectives on its transformative potential
through intrapersonal and sociomoral pathways. This framework extends extant
consumer research's emphasis on affective and motivational dimensions, offering seven
future-oriented research propositions to guide subsequent inquiry. Conclusively, the
study provides pathway-specific design levers for managers to align luxury with
sustainability and post-materialist values, while delineating critical methodological gaps
for future research, specifically prioritising longitudinal assessments and meta-analytic
validation to empirically weight transformative effects.

Mrmopelte va &elte tn dnuooleuon &dw:
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‘Ekdoon veou BLBALoU Tou AekTopa MNwpyou

Bevi(EAou

To veo BLBALo Tou Aektopa tou Tunuatoc EM, Nnwpyou Bevideou,
0€ ouvepyaoila pe tov Kabnyntry AAe€Eavdpo KLOUTIKLOAN Kal Tov
Ap. Twpyo Anuntplou TOoUu AplototeAelov [llavemotnulou
@c00aAoVvikNG, KUKAOWOPEL pE TLTAO «KuBepVOAOYLKEC TNC KPLONC:
EM\ada - Iomavia. ATO T ONUOKPATLKEC QAVILOTACEL OTNV
EUTIEOWON TOU QUTAPYXLKOU VEOWPIAEAEUBEPLOPOU KAl TEpA ATIO
autov». To BLBALO amoTeAel pLa TOALTLKN, BewpnTLK) aAAd Kal
LOTOPLKI KATaypa@n TnC «6EKAETLAC TNC KpLong», TipoosyyLdovtag
TNV Kplon OXL WC PLa PJEPHOVWHEVN OTLYPN aAAA WC PNXAVLOUO
SLakuBepvnong mou KabopLoe OAOKANpN tnv TeEPLOSO pETA TO
2008. Meoa armo pLa ocUyKpLTLKN peAetn EAAGSac kal Iomaviag, ol
OLUYYPAPELC €€eTACOUV TLC TEXVOKPATLKEC TIOALTLKEC TNG ETTOXNC, TLC
AVTLUVNPOVLOKEC KLVNTOTIOLNOELG, TN dLaPeuon Twv TPOCSOKLWY
Tou dnuloupyndnkav, aAAd Kdl TLC SLASLKACLEC TIOALTLKOU Kal
KOLVWVLKOU PETAOYNUATLOMOU TTIOU akoAouBnoav.

Napouctaon tou BLBALou it k-
Ba mpaypatoTmotitnBel Kal “
oto TEMAK to emodpevo KoBepvoroyuce E‘;‘i’:ﬂ::g
eEaunvo.

'Hén exouv &npooleuBbel
Ol TIPWTEC TIAPOUCLACELC
KOL KPLTLKEC Tou [BLBALou
ota Kal
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Kat Ap. FLouAag MeAavOiou

‘Ekdoon veou BLBALoU TwV Ap. Avvag Zapkada

To BLBAlo Twv Ap. Zapkada kat MehavOiou tou Tunuatog EM pe
titho  “Future Management for Sustainable Prosperity”
nmapouotadel to Future Management, €va ouUyxpovo HOVTEAO
dLolknong ou BonBad toug opyaviopoug va avTanokplvovTal OTLG
TEXVOAOYLKEC €&eAl&elc, otnv afefalotnta KaL OTLC OUVEXELC
TMTPOKANCELC TOU OUYXPOVOU ETLXELPNUATLKOU TEPLBAANOVTOC.
AppLoBntel TTOpaSOOCLAKEC TIPAKTLKEC management tou 200U
alwva Kal TPOTELVEL pLa vea Tpooeyylon Tou Paoidetal otn
Bwwolwun avamtuén, otn cuvdénulovpyila a&lac, otnv avBpwrivn
SLaoTaon Kal oTtn otpatnyLkn aéLlomolnon tng texvoloylac. Meoa
amo TPOAKTLKA TAPASELYPATA, OTTLKOTIOLNOELC KAl TIPAYHOATLKEC
EQPAPLOYEC, TIPOOWEPEL TOAUTLUEC LOEEC yLa TO MEANOV NG
OTPATNYLKNG KAl TNG Slolknonc.

Futu re7 BusineWnce
‘" -

Anna K. Zarkada
Yioula Melanthiou

Future
Management

for Sustainable
Prosperity

Regenerating Mindsets, Rethinking
Strategic Agility

Mropeite va Bpeite o BLB?\F:LO N
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Erasmus+ Blended Intensive Program
(EUTA2026)

To MavemoTnuLo pag uttodexBnke dLEBVELC polTtnTEC 0TO TAALOLO
tou Erasmus+ Blended Intensive Program (BIP), to omolo
OXEOLAOTNKE PE OTOXO TN YEPUPWON TNG AKASNUALKNG EPEUVAC E
TNV EMAYYEAUATLKN €@APPOYN OTOV Topea tnG dtagpnuuonc. To
mpoypappa vmootnpiybnke amo tn PBpaBevpevn CAPSBOLD
Creative Marketing Agency, tnc otolac n opada cuveBAAE pe TNV
ETTAYYEAPATLKN TNC EUTIELPLA OTNV UAOTIOLNGCN TNC TPWTOBOUALAC.

CREATIVE -
oLl } AGENGY

ALopyavwTpla Tou Tpoypappatog, N Av.

Kabnyntpta tou Tunuato¢ EM, lMoula
MeAavOLilou.
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Mapoucilacn tou MNpoypdppatog Twy Ty

NHATWV

hag o€ padnreg/pLeg AUKELWVY

Ta MMpoypdppata twv Tunuatwv
uag Tapouclacav Katd To pnva
deBpouaplo o€ pabntec  Kal
pabntplec tou Aukelou  Aylou
NikoAdou Aspeocou kat tnG A’ TEZEK
Aeukwolac.

H Ap. Anuntpa MnAwwvn Kat o
AELTOUPYOC TNC ZXOANC pac AvTpEaq
Aaplavou, avedeslEéav pe TO SLKO
TOUC TPOTO TN @LAOCOPLa TOU
[lpoypaupato¢  XMOUSWV  TWV
Tunuatwyv pag, avaAvuovtac TG
| akadnuaikeC KAteuBUVOoeELE, TLC
A ogflotnteg TOU  AVATITUCOOULV Ol

=

OTIOUSAOTPLEC/EC paC, KABWC KAl TLC ETAYYEAUOATLKEC TIPOOTITLKEC
TTOU TUYXAVOUV OL ATtOYOLTOoL/eC ToU Tunpatoc.

OL eV AOYyw TAPOUCLACELC
v [ SN cVTOOOOVTAL OTLG SPAOCELG
hepimroves R sEwotpepelag tou TEMAK
Kal tng SLacUVSEeonC pag
ue tn  SeutepofabuLa

eKTtaitdevon.
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ELKOLVWVLA YLA TIROCOETEG TANROWPOPLEG

[La oténmote Ba BeAate va pabete yupw armo T 6pACELC TNC
2XOANG Pag N yLa omoLadnmote AAAN OXETLKI TTAnNpowopLa
TIAPAKAAW ETILKOLVWVIOTE LIE:

Avtpeac AapLavou

AeLtoupyoc XyoAnc EME

Email: andreas.damianou@cut.ac.cy
Tel.. 25002919
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